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Dr. Stephen Marcone : Managing Your Band: 5th Edition before purchasing it in order to gage whether or not it
would be worth my time, and all praised Managing Y our Band: 5th Edition:

0 of 0 people found the following review helpful. Five StarsBy Marcus MooreExcellent! 3 of 3 people found the
following review helpful. The Real DealBy S Leedslf YOU want to know what the music management businessis all
about then thisis your read. Its an ideal introduction for a newbie entering the music business. Dr Marconeis an
experienced musician who became an academic at Syracuse University and now residesin New Jersey where he
shares his wisdom with the students at William Paterson University in NJ. Touring, label relations, record
contracts,budgets,sponsorships and legal---this book covers all the key areas of concern. Aside from it being a
practical guide; it would serve well for those academic types seeking a current based text that could be used in a
classroom. In afluid, ever changing business; this book is about as current as you can get! Make sure you purchase the
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|atest edition #5.

(Book). One of the most comprehensive books available covering entrepreneurship, branding, social networking,
publicity, touring, contracts, marketing, trademarks, merchandising and record companies. This latest edition includes
the intricacies of 360 deals and new business models for succeeding in the virtual world, and new contracts for
personal management and artists releasing their own digital product. Also features an expanded chapter on business
management, new artist-manager court cases, and updated industry website listings.

About the AuthorDr. Stephen Marcone graduated from Syracuse University with aB.A. and aMastersin Music. Asa
trumpet player, he was a member of an Epic Record's recording group and toured the country taking an activerolein
the creative and managerial aspects of the ensemble. He holds an Ed.D. in Instructional Design and is Director of the
Music Management Programs at the William Paterson University of New Jersey.



