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Dan Schawbel : Me 2.0, Revised and Updated Edition: 4 Steps to Building Your Future  before purchasing it in 
order to gage whether or not it would be worth my time, and all praised Me 2.0, Revised and Updated Edition: 4 Steps 
to Building Your Future: 

7 of 8 people found the following review helpful. Uh Huh, Uh HuhBy Brenton J GunningI've read several books on 
career development. Skip this one. There's so much filler material and poor examples that it reads like a college paper 

http://f3db.com/pub/links.php?id=1607147122


with a mandatory page count. On page 64, the author spends two paragraphs describing how he discovered Facebook. 
Why? On page 56, the author writes, "Don't write overly aggressive or inflammatory emails or you will turn people 
off." Yes, of course. There's also a lot of misleading information. On page 52, the author advocates brand extension 
without mentioning its major pitfall --- brands lose their meaning when extended to far; they needs a focus. I 
recommend The Brand You 50 by Tom Peters instead, which is much more condensed and better written.11 of 12 
people found the following review helpful. Not worth the moneyBy B. SmithI agree with other commenters - this is 
not worth the money. It's very basic info that anyone who is a smart professional already knows.0 of 1 people found 
the following review helpful. Practical and pragmaticBy CustomerVery practical and pragmatic approach to personal 
branding. Dan shared his experience in a way we all relate with. Great work

Me 2.0 shows job seekers and established professionals alike how to leverage the power of online media for personal 
empowerment and career success. The business world is changing and what Dan Schawbel has captured in this book is 
the pulse of the changing branding market. - Gary Vaynerchuk, best-selling author of Crush It There is no job security 
anymore, which means that the way we manage our careers has forever changed. Now, everyone in the world is your 
competition and the single greatest differentiator you have is your personal brand. With social media tools, blogs, and 
mobile applications, there are endless opportunities to become known and connect with other people.In Me 2.0, 
personal branding expert Dan Schawbel gives you all the tools you need for building a powerful personal brand that 
WILL give you a competitive advantage in the marketplace, including: A 4-step process for discovering, creating, 
communicating and maintaining your personal brand. How to use all the latest social media tools, including video, 
blogs, and social networks for job search and career development. The secrets to networking effectively both online 
and offline. Proven branding advice from industry experts and insiders.Whether youre looking for your first big job, 
want to climb the corporate ladder, or are eager to jumpstart your own business venture, Me 2.0 will help you achieve 
lasting success! Whats new in the revised edition of Me 2.0 NEW case studies, from people of all generations, on how 
theyve used social media to become well-known brands.NEW chapter on how to use the top social networks, 
including Facebook, LinkedIn, and Twitter, for job searching, with real success stories.NEW insight on how to turn 
your passion into a business through the personal branding process.NEW tools you can use to network professionally 
and grow your presence, including Google Buzz, mobile branding, and location-based social networking.NEW 
research, examples, and more resources that will support your online brand campaign. 

You can read it cover to cover for a comprehensive guide to branding in this social media age or you can simply 
access the section you need in the moment. - FoxBusiness.com"Me 2.0" is an easy, thought-provoking read and 
recommended for anyone who may find themselves back on the job market with only a paper resume as a calling 
card. - Entrepreneur "Me 2.0" is an instruction manual for developing your personal brand and then leveraging that 
brand to command your career. - The New York Post "Me 2.0" provides a comprehensive crash course on personal 
branding that includes easy to understand tips and strategies, expert quotes, and even a personal branding toolkit. - 
Fast Company A very detailed and comprehensive guide to employing a full arsenal of mostly online tools - including 
social networking - to develop a public persona that will enable you to be the go-to person for your area of 
expertise."You can read it cover to cover for a comprehensive guide to branding in this social media age or you can 
simply access the section you need in the moment." - FoxBusiness.com""Me 2.0" is an easy, thought-provoking read 
and recommended for anyone who may find themselves back on the job market with only a paper resume as a calling 
card." - Entrepreneur ""Me 2.0" is an instruction manual for developing your personal brand and then leveraging that 
brand to command your career." - The New York Post""Me 2.0" provides a comprehensive crash course on personal 
branding that includes easy to understand tips and strategies, expert quotes, and even a personal branding toolkit." - 
Fast Company"A very detailed and comprehensive guide to employing a full arsenal of mostly online tools - including 
social networking - to develop a public persona that will enable you to be the go-to person for your area of 
expertise." - Miami Herald"This outstanding, easy-to-read guide shows millennial jo"This book offers a 
comprehensive guide for leveraging the big three social media features: LinkedIn, Facebook and Twitter. In this easy-
to-read book, Schawbel offers a variety of branding techniques and tools to maximize job search success. This is a 
must-read for those who want to create a powerful persona that truly separates them from the competition amidst the 
war for talent." - The Washington Post (2011 Summer Reading List For Business Leaders) "It contains practical ways 
of harnessing online tools to professional advantage." - The Financial Times"You can read it cover to cover for a 
comprehensive guide to branding in this social media age or you can simply access the section you need in the 
moment." - FoxBusiness.com""Me 2.0" is an easy, thought-provoking read and recommended for anyone who may 
find themselves back on the job market with only a paper resume as a calling card." - Entrepreneur ""Me 2.0" is an 
instruction manual for developing your personal brand and then leveraging that brand to command your career." - The 
New York Post ""Me 2.0" provides a comprehensive crash course on personal branding that includes easy to 
understand tips and strategies, expert quotes, and even a personal branding toolkit." - Fast Company "A very detailed 
and comprehensive guide to employing a full arsenal of mostly online tools - including social networking - to develop 



a public persona that will enable you to be the go-to person for your area of expertise." - Miami Herald "This 
outstanding, easy-to-read guide shows millennial job seekers how to promote themselves both online and offline via 
Schawbel's concept of personal branding, or 'how we market ourselves to others." - Library Journal "Packed with 
useful tips, "Me 2.0" can help anyone sharpen his or her personal brand." - Daniel H. Pink, New York Times 
bestselling author of "A Whole New Mind " "The Business world is changing and what Dan Schawbel has 
captured"This book offers a comprehensive guide for leveraging the big three social media features: LinkedIn, 
Facebook and Twitter. In this easy-to-read book, Schawbel offers a variety of branding techniques and tools to 
maximize job search success. This is a must-read for those who want to create a powerful persona that truly separates 
them from the competition amidst the war for talent." - The Washington Post (2011 Summer Reading List For 
Business Leaders) "It contains practical ways of harnessing online tools to professional advantage." - The Financial 
Times"You can read it cover to cover for a comprehensive guide to branding in this social media age or you can 
simply access the section you need in the moment." - FoxBusiness.com""Me 2.0" is an easy, thought-provoking read 
and recommended for anyone who may find themselves back on the job market with only a paper resume as a calling 
card." - Entrepreneur ""Me 2.0" is an instruction manual for developing your personal brand and then leveraging that 
brand to command your career." - The New York Post ""Me 2.0" provides a comprehensive crash course on personal 
branding that includes easy to understand tips and strategies, expert quotes, and even a personal branding toolkit." - 
Fast Company "A very detailed and comprehensive guide to employing a full arsenal of mostly online tools - 
including social networking - to develop a public persona that will enable you to be the go-to person for your area of 
expertise." - Miami Herald "This outstanding, easy-to-read guide shows millennial job seekers how to promote 
themselves both online and offline via Schawbel's concept of personal branding, or 'how we market ourselves to 
others." - Library Journal "Packed with useful tips, "Me 2.0" can help anyone sharpen his or her personal brand." - 
Daniel H. Pink, New York Times bestselling author of "A Whole New Mind " "The Business world is changing and 
what Dan Schawbel has captured in this book is the pulse of the changing branding market." - Gary Vaynerchuk, host 
and founder of Wine Library TV "["Me 2.0"] is well written and logically organized. The book also includes a 
glossary that is accurate and concise. This was an added feature that added value to the book as a whole." - ZDNetThis 
book offers a comprehensive guide for leveraging the big three social media features: LinkedIn, Facebook and Twitter. 
In this easy-to-read book, Schawbel offers a variety of branding techniques and tools to maximize job search success. 
This is a must-read for those who want to create a powerful persona that truly separates them from the competition 
amidst the war for talent. - The Washington Post (2011 Summer Reading List For Business Leaders) It contains 
practical ways of harnessing online tools to professional advantage. - The Financial Times You can read it cover to 
cover for a comprehensive guide to branding in this social media age or you can simply access the section you need in 
the moment. - FoxBusiness.com "Me 2.0" is an easy, thought-provoking read and recommended for anyone who may 
find themselves back on the job market with only a paper resume as a calling card. - Entrepreneur "Me 2.0" is an 
instruction manual for developing your personal brand and then leveraging that brand to command your career. - The 
New York Post "Me 2.0" provides a comprehensive crash course on personal branding that includes easy to 
understand tips and strategies, expert quotes, and even a personal branding toolkit. - Fast Company A very detailed 
and comprehensive guide to employing a full arsenal of mostly online tools - including social networking - to develop 
a public persona that will enable you to be the go-to person for your area of expertise. - Miami Herald This 
outstanding, easy-to-read guide shows millennial job seekers how to promote themselves both online and offline via 
Schawbel s concept of personal branding, or how we market ourselves to others. - Library Journal Packed with useful 
tips, "Me 2.0" can help anyone sharpen his or her personal brand. - Daniel H. Pink, New York Times bestselling 
author of "A Whole New Mind " The Business world is changing and what Dan Schawbel has captured in this book is 
the pulse of the changing branding market. - Gary Vaynerchuk, host and founder of Wine Library TV ["Me 2.0"] is 
well written and logically organized. The book also includes a glossary that is accurate and concise. This was an added 
feature that added value to the book as a whole. - ZDNet"About the AuthorDan Schawbel is the Managing Partner of 
Millennial Branding, LLC, and the leading authority on personal branding. His award winning blog, 
PersonalBrandingBlog.com, is syndicated by major networks such as Reuters and Fox Business, was named the #1 job 
blog by Careerbuilder, and is a top 30 AdAge marketing blog. Dan is also the publisher of Personal Branding 
Magazine, a syndicated columnist for Metro US, and the youngest columnist at BusinessWeek. Hes been featured in 
more than 150 media outlets, including The New York Times, The Wall Street Journal, CBS, Fox, ABC News, NPR, 
USA Today and Details Magazine. Dan is a keynote speaker at colleges and universities, such as Harvard and MIT, 
and at major companies, such as Time Warner and CitiGroup. He helps both individuals and companies with creative 
branding solutions. 


